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REGIONAL LEADERSHIP ACADEMY STATIONARY PACKAGE

Designed to support a new leadership program in Central Florida, this stationary package consisted of
letterhead, #10 envelopes, business cards and mailing labels. The theme of the Academy was

"How Shall We Grow," hence the use of the leaf symbolizing this growth both regionally and personally.
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HISPANIC SUMMIT RECEPTION INVITATION

This is an invitation created for a sponsorship reception preceding the 2006 Hispanic Summit event.
The postage stamps of famous Hispanic/American icons were you used to portray the history of the
Hispanic culture in our community. An embossment effect was used on the stamps do give the piece
some depth and character. The job was printed on Classic Cotton cover stock to give the piece some
texture and strength. A separate card was created to highlight goals and sponsors of the Summit.
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BUSINESSWOMEN'S NETWORKING RECEPTION INVITATION

This two color invitation/brochure was designed for the BusinessWomen's Networking Reception hosted
by Lowndes, Drosdick, Doster, Kantor & Reed. Considering the date of the event was less than a week
prior to election day, it was decided to design the piece in a patriotic theme. The theme also benefited
the budget, allowing me to use only two colors in the design, thus decreasing the cost of printing.
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HISPANIC SUMMIT BROCHURES

This is one color brochure was designed to promote the Hispanic Summit. The idea of the Summit was
to bring the community together to discuss the impacts hispanics are making in our region. We wanted
a diverse audience to attend the summit, hence we used images of diversity in the piece. The brochure
included a registration form that could be faxed or mailed to the Chamber. It was designed for mailing
in a catalog envelope with a letter, as a stand alone piece or to be inserted into different publications

the Chamber had contracted with.
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NATURALLY CENTRAL FLORIDA-FITTING THE PIECES TOGETHER

This is a book that was designed to promote an environmental organization called Naturally Central
Florida. It featured seven of Florida's most important conservation areas. With the theme of the project
being "putting the pieces together," | designed a jigsaw puzzle and used the individual pieces
throughout the book. The very last page inside is the complete puzzle, with all of the individual pieces
"connected."
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WASHINGTON D.C. REGIONAL "FLY-IN" BROCHURE

This is an invitation/brochure designed to promote an event in Washington D.C. with the Chamber of
Commerce. It is a three panel design which folds to one 6"x9" self-mailing piece. The far right panel

perforates to become a business reply piece to which individuals wanting more information or to be
invoiced can fill it out and send it back at the Chamber's expense
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EXTREMELY FLORIDIAN AD
This ad was designed to help promote the law practice of a local law firm. The concept is that the law
firm gives their clients the best "protection" in the state.
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ORLANDO SENTINEL FLYER/INSERT

This flyer was designed to promote three special sections of the Orlando Sentinel newspaper. The
piece was inserted into the newspaper.
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UCF COMMUNITY KICKOFF LUNCHEON INVITATION
This invitation was designed to promote the annual kickoff luncheon for the University of Central
Florida's football program. The event was a sell-out, hosting 1,400 members of the community.
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JUNIOR ACHIEVEMENT OF CENTRAL FLORIDA BOWL-A-THON LOGO
This two color logo was designed for the 2005 Junior Achievement Bowl-a-thon. The logo was used for
various media including t-shirts, booklets, buttons, posters, postcards, etc.
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COMMUNITY LEADER FORUM INVITATION
This invitation was designed to for a series of forums featuring prominent speakers, both locally and
nationally. The invitation folded to become a self-mailer and features every firm attorney on the back.
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THAYTA LOGO DESIGN

This log was deigned for a technology services company based in Colorado. Since the name of the

company is "Thayta" | incorporated the thayta symbol into the design.
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NETWORKING ROUNDTABLE EVENT POSTCARD
This postcard was designed to promote a networking roundtable for recent graduates of Rollins College.
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FUNAI GOLF CLASSIC POP

This is a point-of-purchase piece created to promote the FUNAI Golf Classic. A book of "tear-offs" outlining
the golf tournament was also created and then adhered to the front of the piece for individuals to take with
them. This piece was placed in Panera Bread stores around Central Florida.
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HISPANIC SUMMIT BROCHURES

This is a brochure designed to promote the Hispanic Summit. The idea of the Summit was to bring the
community together to discuss the impacts hispanics are making in our region. We wanted a diverse
audience to attend the summit, hence we used images of diversity in the piece. The brochure included
a registration form that could be faxed or mailed to the Chamber. It was designed for mailing in a
catalog envelope with a letter, as a stand alone piece or to be inserted into different publications the

Chamber had contracted with.
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BUSINESSWOMEN'S NETWORKING EVENT INVITATION

This is an invitation created to promote a businesswomen's networking reception, which had a "wine"
theme. The green and gold colors were used to help "brand" Lowndes, Drosdick Law Firm, who was
hosting the event. The grapes were brought from the wine bottle label to the inside of the invitation to

give the piece a "complete" feel.
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GRAYHARRIS T-SHIRT DESIGN
This t-shirt was designed for the law firm of GrayRobinson to commemorate "moving day" for the Clermont
office to a new location. The idea for "moving beyond the outback" came about through the new office's

location...directly behind an Outback Restaurant. The final design was screen printed using 4-colors on
"natural" colored shirts.
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WINDOW BANNERS
These banners were designed to promote ticket sales for the UCF Golden Knights football team and the
FUNAI Golf Classic. They were displayed in the front windows of the Orlando Regional Chamber building.
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FUNAI GOLF CLASSIC BANNER

This banner was designed to promote the 2005 FUNAI Classic Golf Tournament. The dimensions were
24" wide by 16' high and was positioned on the front of the Chamber of Commerce building in
downtown Orlando.
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UCF FOOTBALL "GARDEN SIGN"
This "garden" was designed to promote the annual UCF Kickoff Luncheon. It was placed in an area in

front of the Orlando Regional Chamber of Commerce Building so that people entering and leaving will
have a clear view of the sign.
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ORLANDO SENTINEL HOLIDAY CARD

This is a holiday card created for the Orlando Sentinel. It was a rather diverse and intricate piece
complete with die cut, folding and a "scratch and sniff" feature for the crumbs on the baking pan. The

far right panel perforated and became a recipe card for gingerbread cookies (the recipe was from the
Sentinel's food editor).
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MYREGION.ORG FLYER
This flyer/ad was designed to promote and inform the community about myregion.org's new Web site
and the many features it contained.
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ORLANDO REGIONAL CHAMBER OF COMMERCE WEBSITE

| designed this website (which launched in early 2007) from the ground up. My thought was to keep the
site as "user-friendly" as possible, while simultaneously integrating cutting-edge technology and
dynamic useability. A flash "banner ad" on the home page rotates upcoming events and important
community projects. The site also includes a photo gallery, blog page, video, an online store and

a "members only" section.
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UCF KICKOFF LUNCHEON BANNER

This banner was designed to use as the backdrop for the stage. Banner size was 20' x 10'.
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REAL LIFE MAP DESIGN

This map was designed for a Leadership Orlando session focusing on transportation issues in Central
Florida. Adobe lllustrator was used to draw each element used in the map.
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GET YOUR TICKETS BEFORE THEY

% BRLANDO MAGIC
P-OFF LUNCHEON

october 25, 2002

* INTERACT WITH THE TEAM!
* HEAR FROM THE COACHES!
* SIT WITH A MAGIC PLAYER!"
* ENJOY FABULOUS FOOD!

Click here tor more information.

CLICK HERE TO RE!SJLSIER
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chonce fo hove o phayer or cooch sif of thair taklel

ORLANDO MAGIC TIP-OFF LUNCHEON ELECTRONIC E-POSTCARD
This e-postcard was created to promote the Magic Tipoff Luncheon and was emailed to the Chamber's

membership directory.
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COMMUNITY [ LUNCHEON

TUESDAY, FEBRUARY 6, 2007
11:30 A.M. REGISTRATION AND ATMOSPHERE ENTERTAINMENT

MOON - 1:30 P.M. PROGRAM AND SPECIAL PERFORMANCE
BY THE ORLANDO PHILHARMONIC ORCHESTRA

ROSEN CENTRE HOTEL
GRAND BALLROOM
9840 INTERNATIONAL DRIVE, ORLANDO 32819

"DIRECTOR'S CHOICE"
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THE ORLANDO REGIONAL CHAMBER OF COMMERCE
PROUDLY PARTHNERS WITH UNITED ARTS, AS PART
OF ITS ANMNUAL CAMPAIGMN KICKOFF, TO PRESENT

A SAMPLING OF ARTS AND CULTURE FROM OUR
REGION WITH A SPECIAL PERFORMARMNCE BY

THE ORLANDO PHILHARMONIC ORCHESTRA.

JOIN THE ORLANDO REGIONAL CHAMBER OF
COMMERCE "CHAMBER TRUSTEES” AND

UNITED ARTS OF CENTRAL FLORIDA AT A
COMMUNITY LUNCHEON AS WE EXPERIENCE
FIRST-HAND THE IMPORTANCE AND IMFLUEMCE
OF MUSIC IN OUR COMMUNITY.

i
CHAMBER

COMMUNITY TRUSTLL EVENTS ARE CENEROUSLY FUNPED BY OUR FOUNDPING TRUSTELS.
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CHAMBER TRUSTEES COMMUNITY LUNCHEON E-POSTCARD

This e-postcard was designed to invite and remind invited guests of the upcoming community
luncheon. The program featured an exclusive concert by the Orlando Philharmonic. The luncheon was
designed to help raise awareness and funds for United Arts of Central Florida.
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nimlok

O R L A P‘l D D display and exhibit solutions worldwide

We provide objective customized solutions to assist individuals,
professional and business owners in reaching their financial goals.

Phone 407-316-8043 Fax 407-316-0355 Web www.omniprofessional.com

Increase

the leader in quality mail processing YO profit Potential..

www.mailwithtcs.com

Specialties

BANNER ADS
These banner ads were designed for the Breakfast Club America website. Each banner ad highlighted a

top-level investor in the program and rotated on the home page of the Breakfast Club America web site.
With no art elements coming directly form the clients, | pieced together each ad using elements from

their web sites and logos we had on file.
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